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SMEs can succeed against their larger competitors
Travel Technology Initiative’s Summer Forum examines how Small and Medium Enterprises (SMEs) can successfully compete with their larger competitors.  

Mick Mott, General Manager of TTI stated, “Smaller companies fear that they simply cannot afford the technology and marketing budget to be able to win customers from their large competitors.  This Forum sets out to prove that this is simply not so.  SMEs can gain the advantage but they do need to take care that they use appropriate technology and micro-manage their online marketing.”

The three expert speakers at the Forum will discuss the subject of SMEs competing from, each from their different perspectives:

· Ed Spiers, Product Marketing Director of Anite Travel Systems will tell delegates how advanced technology can be affordable.

· Richard Gregory, Chief Operations Officer of Latitude Group will explain how to cost effectively market online to yield high returns from realistic budgets.

· Chris Fraser, Managing Director or HotelConnect will present a case study on how he has successfully grown his company from its small beginnings to become a leading SME hotel reservations organisation.
The Forum is scheduled for Tuesday 19 June in London.  It is a morning event followed by buffet lunch.  It is being sponsored by Anite Travel Systems and Latitude Group.
The event is free to TTI members, just £75 for members of trade organisations such as ABTA and AITO and £195 for others.  Full details can be downloaded from www.tti.org/forum where delegates can also register.
- END -

Notes to editors:

About TTI (Travel Technology Initiative)

TTI (www.tti.org) was formed in 1989 as the Travel Technology Initiative to develop common technology standards for the UK travel industry making it easier for agents and suppliers to communicate with each other.  It is in the forefront of the development of XML standards for the travel industry.  (XML is the language used by computer systems to share information.)  From an organisation with a handful of members, the body has extended its reach to mainland Europe and the USA with representatives from 150 companies in the UK and on the Continent.  Membership is drawn from across the travel industry, including tour operators, travel agents, GDSs, ferry operators, system suppliers and industry bodies. Existing TTI members include MyTravel, Thomas Cook, First Choice, Cosmos, TUI UK, Telewest, ntl Business, Stena Line and Brittany Ferries.

