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SMART NESS

Smartness takes advantage of interconnectivity and
interoperability of integrated technologies to reengineer
processes and data in order to produce innovative services,
products and procedures towards maximising value for all
stakeholders.

This reengineering enables shaping products, actions,
processes and services in real-time, by engaging different
stakeholders simultaneously to optimise the collective
performance and competitiveness and generate agile
solutions and value for all involved in the value system.

Smartness is the glue of interoperable, interconnected and
mutually beneficial systems and stakeholders and provides
the infostructure for the value creation for all.

Buhalis, D. (2020), "Technology in tourism-from information communication
technologies to eTourism and smart tourism towards ambient intelligence

tourism: a perspective article", Tourism Review 75(1), 267-272
https://doi.org/10.1108/TR-06-2019-0258

VISION 2030: AGILITY

Smart & Ag
" of knowledge and val

for all stakeholders

Anthropocentric and Value focused
 Empathy and community engaged
Stakeholder dialogue and progress
*_ Innovation & Inspiration driven
Technology empowered
.. Connected and Agile in Real time
= Entrepreneurial and holistic
Globally aware and focused
Always evolving, forever innovating
Everything in Beta constantly improving

smartness and
towards value co-creation and competitivess building at
the destination level as a network

agility

Networks: Interoperability and interconnectivity

Internet of Things and Internet of Everything

Sensors and Beacons

Big Data and Data Analytics

Social Media, Web 2.0 and User Generated Content
Technological enablers for tourism, travel and hospitality
Customer and Service Dominant Logic

Value co-creation of experience

The concepts of co-creation and co-opetition

Buhalis, D.
(2020),
"Technology in
tourism-from
information
communication
technologies to
eTourism and
smart tourism
towards ambient
intelligence
tourism: a
perspective
article", Tourism
Review 75(1),
267-272
https://doi.org/1
0.1108/TR-06-
2019-0258
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Revolutionising
Tourism Management
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Fig. 1. Evolution of information and communication technologies.
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Language and image recognition
capabilities of AI systems
have improved rapidly

Test scores of the Al relative to human performance

Ambient Intelligence (Aml)

introduces smart systems to everyday environments

+20

Al systems perform better than
the humans who did these tests

O _~— Human performance, as the
benchmark, is set to zero.

l Al systems perform worse

-20
-40

Handwriting
50 recognition

Reading
compre-
hension

-80 Language

under-

Speech Image standing
-100 recognition recognition
v T T T — ¢ T
t 2000 2005 2010 2015 2020

The capability of each Al system is normalized to an initial performance of -100.

Source:
Kiela et al. (2021) Dynabench: Rethinking Benchmarking in NLP O“j V\;‘E’”d
OurWorldIinData.org/artificial-intelligence « CC BY
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propelling interconnectivity and interoperability
of all systems, vehicles and devises
through the Internet of Everything

technical developments, including:
artificial intelligence (Al), Machine Learning (ML),
ambient connectivity through wide area wifi and 5G,
autonomous vehicles and robotics

Aml pushes markets and activities towards smart,
interconnected environments and marketplaces.

Buhalis, 2020, Technology in tourism- From Information Communication

. Technologies to eTourism and Smart Tourism towards Ambient Intelligence
Tourism: A perspective article, , Tourism Review, Vol. 75(1)
https://doi.org/10.1108/TR-06-2019-0258.
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Ambient Intelligence (Aml) Tourism

Intel

pabilities supported by

Machine Learning (ML)

Pervasive computing
—

Sensor and beacon networks

Internet of Things

e (Al) and

()

Internet of Everything
Fifth generation mobile towards
Pty twork (5G] N

Buhalis, 2020,

Technology in
tourism- From
Information
Communication
Technologies to
eTourism and
Smart Tourism

Intelligence

Radio Frequency Identification Tourism:
501 A perspective

article,
Mobile devices, Tourism
smartphones and N
wearables Review, Vol.
75(1)
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Table 2: ChatGPT in marketing strategies
Marketing Indicative solutions Reflective tactics
strategies
Building ChatGPT might be able to provide ChatGPT is a generative tool which
marketing suggestions to develop a successful requires precise queries, such as:
campaigns campaign. Example: "Suggest me an "Suggest me an effective marketing
effective marketing campaign on campaign on Instagram for a bouquet
Instagram" start-up."
Content ChatGPT can assist in providing However, the preciseness of the query
marketing appropriate and accurate content for the | should be more accurate to get creative
given query related to a campaign, results.
product, sales page, email, and blog post
Content ChatGPT can offer ideas for designing DALL.E2 can be used to design the
designing and other improvements product creatively as instructed in the
query
Chatbot GPT-3 is the next-generation language The chatbot should be able to integrate
based generative Al which can be used in GPT-3 and DALL.E2 to generate
services chatbots for effective query handling appropriate Avatar in the conversations
Dwivedi, Y. et al , 2023, “So what if ChatGPT wrote it?” Multidisciplinary perspectives on opportunities,
challenges and implications of generative conversational Al for research, practice and policy, International
Journal of Information Management, Vol. 71, 102642, https://doi.org/10.1016/j.ijinfomgt.2023.102642 .
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EMPOWERING

ARTIFICIAL INTELLIGENCE

Linas Belitinas [

N @linas.beliunas
y

Y

OpehAI just released GPT-4. It:

- Is multimodal (can see & listen)

- Passes basically every exam with flying
colors

- Has advanced reasoning capabilities

- Will solve difficult problems with mind-
blowing accuracy.

The world will never be the same again.
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Traveller information is critical for their satisfaction.
plan their trips and make the most of their travel
Demand side: TOURISTS y experiences.

* search for information, construct itineraries

+ search for specialised services,

eliminate choice

select suitable timetables
evaluate alternative products and services.

Context dependent dynamic Itineraries
extensive information provided by several
organisations

Search engines, such as google, since early 2000
lists of websites in order to then co-create their
experience

ChatGPT offers the opportunity to combine a range
of different resources

provides a comprehensive text answer enquiries
quick and accurate information
in natural and native language

Table 3. ChatGPT use in the Tourism, Travel, Transport and Hospitality ecosystem
DEMAND/Tourists SUPPLY/Tourism organisations and destinations
Information finding Concierge services for consumers
Building itineraries Marketing content text/pictures generation
Searching for specialised services Menu engineering and recipe development
Eliminating Choice Fact Finding
Dynamic Itineraries Identification of resources
Content Sharing Social media and organisations own web pages

Arpan Kumer Kar, Ab
nan, Y\
bert

Volker Rehm, Samuel Ribeiro-N:
iampaolo Viglia, el Wade, Paul Walton,

“So what if ChatGPT wrote it?” Multidisciplinary perspectives on opportunities, challenges and implications of generative
conversational Al for research, practice and policy, International Journal of Information Management, Vol. 71, 102642,
/ 4

ChatGPT can assist Tourism, Travel, Transport and Hospitality
organisations with customer phasing and back-office functions.

answer traveller enquiries by generating information and answers
about destinations, and attractions.

Providing travel recommendations for events, and activities,
hotels,

assist with booking and reservation inquiries

provide guests with information about availability and pricing
assist with the booking and reservation process.

ChatGPT can personalise recommendations for guests based on
their interests, abilities, disabilities and preferences.

create alternative itineraries, routes and transportation options
evaluate alternatives for travel planners, corporate travel
companies and agencies and tour operators

communicate with travellers in multiple languages
generate marketing content and detailed descriptions for
attractions, hotel rooms, facilities, and services

develop destination content for use on websites and social
media.

Menu engineering and recipe development improve service
enhance the travel experience, streamline operations and
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what can tourists with kids do in Kalamata

Kalamata is a city in the southern Peloponnese region of Greece, with a rich history and
many attractions for visitors of all ages. Here are some activities and sights that could be

of interest to tourists with kids in Kalamata:

1. Visit the Kalamata Castle: A medieval castle that offers a panoramic view of the city
and the sea.

2. Walk along the promenade: The city has a lovely seafront promenade that is perfect for
an evening stroll with kids.

3. Explore the Olive Museum: The Olive Museum is dedicated to the history and culture of
olive oil production and is a great educational experience for kids.

4. Visit the Municipal Park: This large park has plenty of green space for kids to run
around and play, as well as a playground and a small lake.

5. Take a day trip to the beach: Kalamata is located near several beautiful beaches,
including Lefktro, Verga and Agios Andreas, that are perfect for families with children.

6. Enjoy the local cuisine: Kalamata is known for its delicious cuisine, including fresh

seafood, local cheeses, and olives, which kids are sure to love.

whatis the way to travel from Bournemouth to Glasgow in March and what is the cost

There are several ways to travel from Bournemouth to Glasgow, Scotland in March:

By air: The quickest way to travel from Bournemouth to Glasgow is by air. The flight
time is approximately 1 hour. Prices for flights in March can range from £30 to £150 or
more, depending on the airine, time of travel, and how far in advance you book.

2. By train: Another option is to travel by train. The journey time is around 4 hours and
prices can range from £20 to £60 or more, depending on the time of day and how far
in advance you book.
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ther.

3. By bus: A third option s to travel by bus, which is generally the least
The journey time is around 8 hours and prices can range from £10 to £30 or more,
depending on the bus company and time of travel.

Note that t

d may vary travel dates and

times.

How long does it take to drive from Bournemouth to Glasgow and how much does it cost

Driving from Bournemouth, UK to Glasgow, Scotland takes approximately 8 to 9 hours,
depending on the route and driving conditions. The cost of driving would depend on
several factors such as fuel consumption, the cost of fuel, and any tolls or parking fees

along the way.

As a rough estimate, fuel costs for a typical car could range from £60 to £100 or more,
depending on fuel efficiency and fuel prices. Additionally, there may be tolls along the
hich could add anoths

way, £10t0 £20 or more to

the journey.

It's also important to factor in the cost of overnight accommodations, food, and any other
expenses that may arise during the trip.
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B% MicrosoftBing ~ Q SEARCH (@) cHAT

/" Searching for: tourist attractions in riyadh
~/ Generating answers for you

Hello, this is Bing. 'm happy to help you plan your trip to Riyadh. &

There are many tourist attractions in Riyadh that you can visit in four days. Some of the most popular
ones are:

- Masmak Fortress, a historical clay and mud-brick fort where King Abdulaziz captured Riyadh in 1902

« King Abdulaziz Historical Centre, a cultural complex that includes the National Museum of Saudi

Arabia, Murabba Palace, and other historical buildings *

- Royal Saudi Air Force Museum, a museum that displays various aircrafts and exhibits related to the

history and development of the Saudi air force '

« Kingdom Centre Tower, a that offers
bridge and observation deck *

views of the city from its sky

Edge of The World, a spectacular natural site where you can see cliffs and valleys that resemble the
Grand Canyon *

These are just some of the places you can visit in Riyadh. You can also check out other attractions such
as Riyadh Zoo, King Khalid Grand Mosque, Wadi Hanifa, Burj Rafal, and more

What kind of activities are you interested in? &

L

1. ksaexpats.com 2. thrillophilia.com  3.zamzam.com  +3 more 10f6 ®

(® ((11ike history and cutture. ) (1 like adventu

what i can do as a tourist for 4 days in Riyadh|[ 7o
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MicosoftBing ~ Q searn 9 owAT

/' Searching for: kabsa recipe

/' Generating answers for you.

59 -

Preparation and patience. Here

[reat Making kabsa atFome s not very dificat,but
re the basic steps for making kabsa '

« First, you need to marinate the chicken pieces with some spices such as coriander, chili, black
pepper, and salt for at least an hour or overnight in the fridge.

« Next, you need to make the kabsa spice mix by combining saffron, cinnamon, cardamom, allspice,
dried lime powder, white pepper, nutmeg, cumin and cloves in a small bowl. You can also buy ready-
made kabsa spice mix from some stores or online.

« Then, you need to heat some oil and butter in a large pot o dutch oven over medium-high heat and
‘sauté the onion, garlic and green chilies until soft. Add the tomato paste and cook for a few minutes.|
Add the diced tomatoes with their juice and bring to a boil. Add the grated carrots and half of the
kabsa spice mix. Season with salt and pepper to taste.

+ Next, you need to add the chicken pieces to the pot and cover them with some of the sauce. Bring to
aboil then lower the heat and simmer for about 30 minutes o until the chicken is cooked through.
Transfer the chicken pieces to a baking sheet and brush them with some ol Bake them in a
preheated oven at 375°F (190°C) for about 15 minutes or until golden brown.

+ Meanwhile, you need to cook the ice in another pot with water or chicken stock according to
package directions. Add some bay leaves and cardamorm pods for extra flavor if you like. Fluff with a|
fork when done.

« Finally, you need to serve your kabsa by spreading some ice on alarge platter and topping it with
chicken pieces. Sprinkle some toasted nuts (such as almonds or pine nuts), raisins , fried onions ,
parsley  lemon slices,, etc over it as ganishes if you like.
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2 Microsoft Bing
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Do you have any questions about these places? &

Learn more: 1 3. globotrek:

+2 more 2016 @

where can i get authentic saudi food and gastronomy

/ Searching for: authentic saudi food and gastronomy in riyadh
/' Generating answers for you...
Riyadh has many restaurants that offer authentic Saudi food and gastronomy. You can enjoy dishes

such as kabsa, harees, tharid, gursan, hanith, kozi samak, and more " . Some of the best places for
Saudi food in Riyadh are:

« Najd Village, which produces a range of kabsa dishes and other traditional specialties such as
mtazeez and mugalqal

« Al Saudi, which has been serving d

ious kabsa that stays true to its culinary roots since 1994 2

+ Al Najdiyah Restaurant, a traditional and
with dishes like jareesh, marqoog, mathlootha, and more * .

¥ experience
« Suhail, which serves authentic Middle Eastern dishes such as mandi, madfoon, shawarma, hummus,
and more ¢
These are just some of the places you can visit to taste authentic Saudi food and gastronomy. You can
also try other restaurants such as Operation Falafel, Mena Restaurant, Al Bustan Restaurant & Terrace,
andmore 2 *

Do you have any preferences for what kind of Saudi food you want to try? |

Leammore: 1.bing.com 2. 3.agodacom 4. 306 @
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We then open Canva and after 7 hours total, | give you the MRLEE hotel collection. A room \\iid;]

Lee Mallon designs the MRLEE hotel collection.
We used MidJourney, ChatGPT and Canva to generate this brochure.
« 5very unique hotels
« 27 page brochure
* Unbelieve visuals

+ Hotel sales copy to rival the best

https://www.linkedin.com/pulse/following-your-passion-what-you-had-skills-do-thing-love-lee-mallon

@buhalis Twitter http://www.twitter.com/buhalis YouTube: https://www.youtube.com/ProfessorDimitriosBuhalis

Observer uses Al to imagine what it might
| look like if police do take Trump down

SOURCE https://mol.im/a/1188§19§ -

©

Stay in touch with Dimitrios
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